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Being Creative — How Far Is Your Company Willing To Go?

A larze part of customer sexvice success is
creating aseamless expenence. Customer reeds
ae anticipated; systems are in place; enployees
are haired. The conpany rns like a well-oiled
machine. Butwhat happens when the unexpected
happens? Custoavers have an “wrasual” request or
they simplydon’t Jmoar the mles of the s ystem?
The unexpected, I sugzest, provides the
opporhuaty to stretch the systan, mmprove the
system, creven forgetthe system ard wow a
customer.

An wsociate of nure amved late at ahotel in
Seattle, WA the night before an® am banung,
dressed for oold weather inbroanboots and
heavy tousers . When she gotto womshe
unpacked her gray suit cnly to discover that she
had left herblack heals at home. She booked doam
ather foet and adrutted her browmb cots were not
anoption

She went to the concierge for kelp. Itwas after 10
p-m. Notling was open. All of the shops in the
aeaopered at? am, no help again Shewas
desperate. She pressed the concierge, “There’s
rothing that canbe done?’ Silence. She put on her
best pathetic gaze and repeated, “Notluing#” The
concierge contenplated farther then asked, “What

focus

size are ym?” Full of hope she bharted out her
shoe size. The concierge stepped out foenbelund [
the desk, poirded to theblack heels o her feet and |
s ked, “WWAll these work?” She gzave me the shoes
nght off her faet!

For companies with excellent sys tems in place,
the next fiordier in customer service is WO'W,
handling the urexpected creatively. I personally
have observed thatcomparies and professiomals
practicing creative customer service successfully
have twro thmgs in cornamon

The first conmonality 1s that they care.
Management caws. Enployess care. Everyore
cares a great deal about people. They like to help
people solve problens. The conmerge at the hotel
cared about her shoe predicarent and pesonally
deaded to go above ard beyond. How nuchdees
youy company care? How nuchdo you care?

The second commonality is that employees have
arthomty. Evenwlhen peopk care, if their hands
are tied they can’t kelp. In addition, employees
who are not caring nughtbe motivated to be
creahive for customess simply becanse it feeks
good to exeraise aathonty. Do you have enough
arthomity to be creative? With all of the advances
in teckmolog v, doing a good job 1sn’t good
enmzh prize will zo to the one creating rew
frontiers. Howr farwill you go to Wow a
o1stomer?

It's Time To Compare Merchant Account Service Providers - hbs business ovners begn their search with a comparison of the fees charyed by different
account providers. These ate just a feyw of the fees you rmay encounter during your corrparison: Applcafon & Accaund §efUpFees. Eqapment L easing and Anrial Fees. Transacion &
DiscouniFees. 6afavay & Minimum Accound Fees. Siafement &Daily Close Ouf Jees.

hen compating merchant account prowviders, you rmay also encounter additional fees. Be sure to understand these feesthoroughly so you can corpare accounts effedtively. In addtion to
corpating accounts, you'll also want to corpare the senices offered by account providers . Most merchant account providers offer a broad range of senicesto suit most bushesstyes.
However, it's a good idea mhen comparing account providers to select a provider that has expertise inthe tpe of business you operate, as well as the method in which you want to conduct
business (retail, online, ril order, telephone, or rmobile). It's dso a yood dea to look for merchant accourt serice providers with extensive experience b sening srall businessesand their
needs, ratherthan providers that deal prirmanlywith large coporations . herchant account providers with experience in sall business needs can heb ensure you take advartage of all ofthe
sendces your business needs to growand expand, and are experts at idertifying opportunitiesthat can help your each your goals soorer, with fewer fees and a simpler application process,
there’s o reasonto put offtaking a step that can help you keep your business cormpetitive in every econorny. Call our Sales Departrment @@ 209-951-9375 and let DATATrue

showyou howmuch you can save.



Students are often told to protect
themselves from dangerous
situations, but now they have to
worry about their identity
exponentially more everyday.

According to the Federal Trade
Commission, identity theft is the
largest consumer complaint. The
FTC complaint study shows that
the bracket for 18-29 year olds
accounts for 24 percent of all
identity theft complaints.

Theft.

adult, I was not careful with

y my information. Maybe that has

not changed. We need to be
vigilant.” Students are often
more valnerable to identity theft
because most are in good
standing with their credit or
have blank credit and no
criminal  charges.  Personal
information is easily accessible
through daily activities that they
overlooked. Activities such as
talking on a cell phone in

public, having a roommate,
discarding mail before
shredding it, and leaving

belongings unattended are some
of the many ways students are
putting themselves at risk.
Although identity theft is a
popular  crime, not many
students are aware of the
seriousness of this act. Many
people are confused about what

College Students Are Victims of Identity

identity theft is, how to protect
against it, and what to do if you
become a wvietim. “Many
colleges no longer use social
security numbers as
identification; in order to lower
the chances of identity theft, all
students are given a district-
issued number,” said Sacco.

There are many other ways to
reduce the risk of becoming a
victim of identity theft. The U.S.
Department of Education
recommends never giving out
personal information over the
phone or Internet unless you
initiate the contact; do not carry
personal information such as
your social security card.

Sacco urges all DATATrue
customers to verify every
customer’s date of birth when
using DATATrue.

WE ARE LOOKING OUT
For You!

For more information about DATATrue™ services contact

Djobrack@datatrue.net or call
406.702.1201

President of DAT ATrue, Gene
Sacco, stated, “As a young

Call DATATrue~ today to save up to 40% on:

e ACH & other Electronic Funds Transfer services

. Visa POS
. Credit and Debit Card processing
“ National Criminal Background Search

" Credit Reports (Experian — TransUnion)

¢ Credit header Social Security Number Search (Skip Tracing)

g Electronic Transfer of collection accounts to a 3™ party collection agency
. Driving records

- NSF Concentrated Returns
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